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The unchaining of ‘consumers’
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Chris Hall, head of research at JCDecaux:
• Consumers have high expectations of digital outdoor, like to 

see digital outdoor, are keen to engage 
• Brands will benefit from creating a dialogue with consumers 
• Commuters valued the medium as core part of their daily 

commute to provide them with content and entertainment 
• “Consumers told us they want to see multiple creative, 

frequent copy change, live content feed”
• “Research suggests that the public are ready for more 

engaging content on digital screens and brands that meet the 
public’s appetite for entertainment will benefit”
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Inter-relating. Dialogue. Interface. 

Marshall McLuhan Nov 14, 1971






