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Integrated Highspeed campaign across all channels

Highspeed USP as communication platform

Brand Communication Brand Experience

ATL BTL PR Sponsoring || City based || Trade Mktg
OOH / TV / Radio / 2play- and 3play Media coops / Formel 1 Q1 Promotion / Store routing /
Print / Internet Mailings PR-Events MS Kart Center / Speed Cup and Store branding
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Understanding what | think about ...
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Understanding what | think about ...
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Understanding what | think about ...

.. and grows the cake.




/Unitgrnedi(a:

Internet, Telefon & TV




\ N\l “A@a \f.-:r:‘l*ﬁ o



\ N\l “A@a \f.-:r:‘l*ﬁ o

Soc %a G&; Uﬁk“é LLA{
?Gu.lcflpﬂmuf.



