how primesight are utilising new technology
for creative, posting and research

primesight
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primesight today
af the heart of the industry

“Outdoor

media centre

POS 1A

Poster Audience Researc

Council members:
JCDecaux

@ CLEARCHANNEL IKAYUES

Associate members: . 27 companies

* Board Member with IPAO (Specialists)
* Methodology Group Member

* Development Group Member
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challenges facing outdoor

pre-campaign

Creating an effective advertisement
during the campaign

Proof of posting

post campaign

Monitoring effectiveness
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challenge: effective creative

s ¥ r—

Smartphones.
Set free. 8

“POUND FOR POUND
THE MOST EXCITING CAR
ON SALE TODAY”*™ A

Clio Renaultsport. 200hp of Va Va Voom.

EEEEEEEEEEEEEEE
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challenge: effective creative

< Photo: Alex Mustard

CREDIT UNION

¢ In today’s challenging economy,
I need to make sure my business is

NEVER TIED
DOWN TO A LEASE

With Regus | now have more control of my costs. »?

wJe
, , Regus
Discover a new way to work in Manchester:
Work your way

cal: 0870 351 9440
orvisit: regus.co.uk/business .

Parents’
evening

talktalk.co.uk

We know everyone out there'’s sh@uting about $aving you m@ney. But the
truth is, when it comes to brOadband, no-one gives you more for &

month than TalkTalk. For starters, we'll give you up to 24Meg broadband,
a 40GB download limit and a free wireless router. Add to that free evening and
weekend calls,junlimited ca))s to the millions of other TalkTalk customers and a
saviing of up to £178 over 18 months vs BT*and you'll start to s&& why it really is

futi-fet brgadbend &t sikihny

Brosdband. Phone & Mobie

oS TelkTalk
S

;
’
’
’

SouthamptonAirport

60 SECOND WALK TO TERMINAL ' FAST CHECKIN | ONLY 24 MINS FROM BASINGSTOKE STATION

Iit's my airport...
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challenge: effec

five creqgfive
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8% kI

Exclusive concert

Buy any pack of Trident gum & win |
tickets at tridentunwrapped.co.uk

- \A
«'\\/7

. 2o
S - § K708
g B, 400 Canaiions apy - See usutrisentuarsgdicn D)
R = g -
N BT Y e LN - VTN
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the basic creative rules

« Clear and consistent branding

« Colour & conftrast

* Bold short copy

» /-Pafttern

« Use of people/animals
 Humour/involvement

« Simplicity
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solution:

how our visual system works

e Brain determines priority of what is seen or not seenin a
limited amount of time

e Selection process based on well know visual clues.

COIOur Markup regions:
Text
Faces
Probability of visual fixation Visual features that contribute the most
within the first 3-5 seconds: to visual saliency:

D 70% to 99% @ Brightness/Contrast @ Face

40% to 69% @ Yellow/Blue Contrast ® Text
[:] 20% to 39% @ Red/Green Contrast

Probability that a viewer will fixate areas in the first 3-5 seconds:

1% 20% 40% 60% 80% 99%
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: \
wy‘our broadband, why leave it at home? \

bt.com/freewifi 2 million free wi-fi hotspots. Only from BT @ »° ‘

Get Broadband and Calls
for only £13.99 a month

Plus line rental applies.

4

0800 004 800

bt.com/autumn

BTN

Bringing it all together
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BT WiFi 1

Heat map
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BT WiFi 1

Areas of interest

bt.com/freewif

3% @
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BT Autumn Deals

Heat map

adband and Calls

0800004 800
bt.com/autumn

BT
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BT Autumn Deals

Areas of interest

set Broadband and Calls
ror onlv £13.99 a month

prime design
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Gillette

“THE SHAVE... EVEN BETTER
THAN | THOUGHT
T WAS GOING TO BE”’

Fusion 7
PROGLIDE.
facebook.com/GilletteUK
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Gillette

Heaf map

SHAVE B
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Gillette

Areas of interest

26%0) )
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Aquafresh

creative communication execution

’ .
’
N=~—Jamazing
*IN-BETWEEN TEETH COMPARED TO
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Aquafresh

areas of interest map
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solution:

| Pop by the shop
on the way home,

NOKIA

Connecting People

: nokia.co.uk/email " oA i New NOki?;in
2 - available at

E; GEQ;“)SIQ twalko Wim ve Live b : - s =N ', 2 carphone Warehouse
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solution: [l

i Menu |
| Display Options v |
i Ruler EE

1.213 mm
" jlix~ 7|
=
i Toolbar [ ]3]
)

HHOEZHMEE

i Navigator

f:l[|'_'

=

= 1
‘tﬁ1 0 T
'
i

i

"7 fieadiid

k '.! 4

X=100]] e

jyb
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primesight



challenge proof of posting

Easy to prove delivery with other media...
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solution: IS

Data SIO, NOAA, U.S. Navy, NGA, GEBCO G l
® 2011 Cnes/Spot Image ©2010 008 e

Image IBCAO
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solution: F NS

iIsswnd

ICON - 52-58 PUTNEY BRIDGE ROAD; A3209

YA-UK 0132-01 1074-01

ICON - 52-58 PUTNEY BRIDGE ROAD; A3209 SW18 1HR

To check availability and get a quote for this
panel please contact 0207 908 4313

For more information go to: < S
hitp:{/primesight.co.uk -t

Directions: To here - From here ,‘6/
5

x @201060‘_0"816.'
b -

\
Imdge ©2011 BluSsky
£ REINBIUCEX

Imagery Date: 6/27/2010 | 1945 | o 51°27'32.43"'N' 0°11;53.32"W ‘elev' Om . Eye ait. "300m
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embracing smartphones
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Jel[ils1sl primemobile

a vnique mobile OOH
research technique

« Capfture realimpacts
« Awareness and Frequency .

« Differentiate by creative design b

 Time and location data

None of the posters above  select

« No misattribution

~

« Supplementary questions

) oiai0w ‘seond slow




mechanic

* Panel click a web link (looks like an app icon), or bookmark once
they see a poster advert.

e 02-UK B 16:52 0 24% F

on Device Research

s.on-device.com/quest... & -

On Device Research

Which poster advert did you just see?

None of the posters below = select

.02-UK 3G 22:40 0 45%

On Device Research / Question 1

Which poster advert did you just see?

None of the posters below  select

They then simply select which poster they’ve seen.

Lall02-UK = 18:31 O 49% =™
S ————— J ERINCT] TOTITE S

select

select

None of the posters above  select

copyright 2010 ondeviceresearch.com
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JInEIEllEY poppy appeal research

IT ONLY TAKES
A SECOND

TO PUT ON

A POPPY.

Poppy ‘Leg’

IT'S NOT

AS PAINFUL
TO PUT ON
A POPPY.

o donate text POPPY to 700907

gk

Poppy 'Flowers'

& HURT TO
i PUTON

Poppy 'Head’

rasith. . A
e
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poppy appeal research

Ad recall - Unique respondents — By gender

IT ONLY TAKES IT'S NOT h g e

A SECOND AS PAINFUL { HURT TO
TO PUT ON * TO PUT ON A ST S PUT ON
A POPPY. g A POPPY. P A POPPY.

i TR
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poppy appeal research

Ad recall - Unique respondents - By age

IT ONLY TAKES IT'S NOT . e
A SECOND AS PAINFUL

TO PUT ON ’ TO PUT ON

A POPPY. b A POPPY.
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where?

Geographic location of
response captured
where GPS is authorised
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ey

GinCueeEl when?

Male 35 - 45 Respondent

11:09 + 11:11 Weekday

On the way to a meeting

Oxspring %
\ Birdwell Jump Brampton
e Hunshelf Thurgoland =
11:07 Weekday [ )
. i 4 y vy -Upon-Ues
. ee qy Midhopestones s, Tan|
L .

Mexborough

y o el Swinton’ Denab 2
OUT for ] ] S OT Stocksbridge =Green Moor § Barrow Hil { Y Conisbroi

Deepcar, ;
WOf I( ./ Conisbrot
\ ’ Parks
Greno Wood Rawmarsh AB30 |
N(ghtholmiee % \ Ravenfield

ook Thrybergh
Wharncliffe / Parkgate,
Side Grenoside Dattan

Qughtibndge 1 Rolherham 1‘1 Sunnyside

Bradfield Bramiey

f
! L =H
Dale Low ey -,BreCks Wickersley
Bradfield B\ 4o \
[ @ ¢ B6410
Dungworth Y o~ BXEY Wnison
i 9] Upper: Thurcroft
ent Hollow Stannington Walkley | ) m = Whiston
Meadows Crookes Darnal

Rivelin Crosspool

19:17 Weekday
On the way
home from work

Nether Edge :

Ot Norton Lees
i -
‘ Nerton
page @ reenhill f_#
Dore ¥
Tolley Rise v“‘

Highlow . Totiey Troway

Coal Aston

15:37 + 15:41 Weekday
Taking a break at work

Leam Nether, Dronfield

A Eckington
Padiey Woodhouse Nranfisld
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time of day

Peak times for viewing poster adverts on weekdays are
in the morning + evening commute, at lunch time
and on the school run

% Sightings - Weekdays
12% 1 Evening

Morning Commute
10% 1 Commute

. A School l‘?u\n-k

&
k=
5 6% -
(7]
™ 4z -
2%_ 1 . . . T
Lunch Evening Activity
O% T T T T T T T T T T T T T T T T T T T T T T T
o 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23
Time
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day of the week

 Immediate impact at start of week
« Some decay linked to response fatigue

Day of sightings Q
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primelife

primeconnection

primedesign

primeplan

Digital OOH bringing flexibility
and vibrancy.

Individual campaigns created
with Experian and POSTAR data.

Helping clients with data on
inspiration, creation and
effectivenss.

Our site portfolio generating
connections reaching a wide
range of defined audiences.

o -

/ L

convenience Ok !
- —

e

WALAAL

primeproof primeresponse

Your research, feedback and
customer satisfaction

Evidence of effective
campaigns.

unique campaign awareness
and reaction survey

}. survey monkey

}. Eoogle earth
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