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To share this rendering, use the URL above. Your colleagues and clients will not need an account to
access this page. To print this rendering, zoom into the desired distance and click the “Print Image” icon
on the right hand side below the image.
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A 0 -‘ _‘
p A | ¥T |
S 5
OUT OF HOM

VERTISINIG TODAY

N T

OUT OF HOME /\D\/TRT’SINL; TODAY

’u' Y | tﬁd,

TAKE YOUR MESSAGE FURTHER

OuUT OF HO/‘II APVERTISING TODA \y

A~ .,i pr 2L




Influencing People’s Behavior

CHOOSE THE!NEW! FACE
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Amount Of Traffic From A Smartphone
And Other Mobile Devices

Amount Of Traffic From Outside
The Four Test Markets

Number Of States Where
Voting Occurred
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World Class Speakers




Arbitron OOH Study

Local Businesses

* 39% visited STORE advertised

® 40% visited RESTAURANT advertised

* 29% shopped a SALE in-store that week
® 40% view DIRECTIONAL ads

* 26% IMMEDIATELY visited business

Online Transactions
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® 26% visited WEBSITE advertised
® 28% shopped a SALE online that week
® 12% used a MOBILE device

Driving to Action and Word of Mouth

e 39% TALKED about product advertised
® 24% RECOMMENDED a product

® 40% WATCHED a TV program

® 23% LISTENED to a radio station

e 18% CALLED phone number advertised
® 33% ATTENDED event advertised
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2013 OBIE Awards
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NATIONAL CONVENTION & TRAGE SHOW BUSH OR OBAMA \ £ «
Los Angelos, CA May 19-21, 2013 St “” :
2013 NATIONAL CONVENTION PROJECT RUSHMORE 2013 CREATIVE TESTING TOOL
v . . REPORT ’
Thank you to everyone that joined us in LA this The OOH Creative Testing Tool allows you to
year to ignite innovation, strategy, and creativity This study is a special examination of the view billboard, street furniture and transit
in your business at the OAAA/TAB National relationship between out-of-home advertising creative in the environment. Once you have
Convention & Trade Show. Please find below and the Internet; specifically, the ability of out- uploaded your creative, you will be able to zoom
speaker bios, photos, presentations and further of-home media to drive online search, website in and out to see the work at a range of
information about this year's convention. visits and social media activity. distances, share the rendering with colleagues

and dlients, and print out a copy for your records.
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A View From America
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Last Three Years of OOH Growth
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Source: OAAA.
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US Advertising Revenue/Share

Media Format 2012 Revenue 2012 Market

($bil) Share
Outdoor $ 6.7 4.9%
Newspapers $ 19.4 14.4%
Magazines $ 13.2 9.8%
Broadcast TV |$ 34.5 25.5%
Cable $ 27.6 20.4%
Radio $ 15.2 11.2%
Internet $ 18.6 13.8%
Total $ 135.2 100.0%

Source: OAAA, MagnaGlobal. Figures based on 2012 revenue estimates and 2011 actual.
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Customer Centered Positioning Strategy
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Clearing Up Misconceptions

OUT OF HOME ADVERTISING




Creative Impact




Economic Impact

12 million local businesses used OOH advertising in 2012
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OOH Contributes to Society




AMBER Alerts




Emergency M '
gency Messaging @

I MEMA ALERT
FAMILY MEETING AREA
MOVED TO BOSTON COMMON.
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FBI Partnership

I B fimes Against Children
.y
1, Unito:$100;000 Reward

1-800-CALL-FB|
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Industry Goals




Innovation Champions




National Digital Network
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Smartphone Transactions
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Vibrant Creative




Easy to Plan, Buy, and Measure




Trusted Advisor
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Model Corporate Citizen
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Industry Goals
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Smartphones

Vibrant Creative

Easy to Use

Trusted Advisor

Model Citizen
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