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CONVERGENGE

THE POINT OF CONNECTION AND ENGAGEMENT AND THE POINT
OF TRANSACTION GETTING CLOSER AND CLOSER TOGETHER
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Impact on Consumers
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Impacting Marketing Bu

Social media

Website upgrades

Content creation

Landing page optimisation

Search (SEQ/PPC)

Online advertising

Email

Direct mail

Printadvertising

Telemarketing

Broadcast advertising

dgets

-40% -20%
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Re-defining Out-of-Home
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Re-defining Out-of-Home
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Re-defining Out-of-Home
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Re-defining Out-of-Home
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Gateways to Content,
Utility & Commerce




Source : Blue Bite
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Consumer Adoption

Factors that will Impact on NFC Usage

AVAILABILITY

KNOWLEDGE

m;;%;sz.ﬁ Posterscope

nnnnnnnnnnnnn









Influencing
Digital Behaviour
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Mobile Behaviours

Searching and Socialising

Mobile Twitter Traffic Mobile Search Queries
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Mobile Facebook Traffic
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Driving Website Traffic
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Driving Social Media
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” THE HUFFINGTON AQST UK

6oT AN opiion o prone IR |
HACKING? WADE IN, | e

+ Kevin- No Fabregas. Nas
BLOG ALL ABOUT IT e ! | on his way. Who should the
‘ g e

Gunners sign?

D ram Twitter 23 min ago

WESPNTVUK No
Fabregas, No Nasri
and no silverware
for another year -
not even
@Joey7Barton
could save them
#espnuk #afe

- eSpn.co.uk/ty
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Real-time
OOH
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Data

Information

Content

International

Real-time

Scheduling

Buying

Media optimization

Creative optimization

DOOH content
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Coke Zero

Search Behaviour Based Planning Data

Zero SUGAR
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Daily Web Search
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How to Get the Most
Out-of-Home
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Platforms

Media, content, technology, experiences

Bought, owned, earned

Interconnected, interdependent

Physical
Experiences
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