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...has a Silver Lining
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...has a Silver Lining
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(5T | Audiences are back out of home

® City Centres London ® Retail Parks ® Shopping Parks ® Transport Hubs
Suburban
Centres
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1 | OOH revenue and audience growing well ahead of other media

Revenue Growth %%

OOH is in a unique
position of growth
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" | | OOH not suffering the same inflation as other broadcast channels

Linear TV

The Art of Outdoor®
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OOH has strong time spent and reach

OOH has very
positive long-term
prospects
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The ‘New

Normal’ was

a Mirage

NO-FLIX




= Q FINANCIAL TIMES mFT

HOME WORLD UK COMPANIES TECH MARKETS CLIMATE OPINION WORK & CAREERS LIFE & ARTS HOW TO SPENDIT Sign In

Your guide to a disrupted world

Retail & Consumer industry + Add to myFT

Great cancellation spreads
beyond Netflix

aw B“SINESS Audio Live TV

Teladoc stock plunges as the
stay-at-home economy fizzles

By Paul R. La Monica, CNN Business
Updated 1621 GMT (0021 HKT) April 28, 2022

€he New York Eimes 2

Consumer groups feel th

spending e )
SUBSCRIBE FUR £0.50/WEEK LOG IN

Peloton Plunge

The fitness company’s first quarterly earnings report under its new chief
executive showed losses of $757 million, far more than analysts expected.

COURTESY TYTOCARL

May 10, 2022

PELOTON

The "new nhorm
was a mirage

Spinning out. Carlo Allegri/Reuters
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Netflix — Weekly Global Paid Net Additions: 2019 — 2022 (incl. forecast)
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> | |Now reflected in equity values

O®aNCGC
¢ €,
NYSE FANG Index

4.926.50 v2260% -1438.451Y

18 May, 19:45:00 UTC-4 - INDEXNYSEGIS - Disclaimer
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| Stay at home share trading isn’t very 2022

Sign In Subscribe

= FINANCIAL TIMES myFT
Robinhood

Robinhood revenues tumble as RO b | n h O O d {),

retail trading loses steam

Shares fall 11% as brokerage laps ‘Covid extravaganza trading boom’

HOOD - NASDAQ

Robinhood Markets Inc

$9.73 v72.06% -25.091Y

Pre-market: $9.56 (V1.75%) -0.17
Closed: 19 May, 05:05:32 UTC-4 - USD - NASDAQ - Disclaimer

1D 5D ™ 6M YTD 1Y SY MAX

80
Jason Warnick, chief financial officer: ‘We're seeing our customers affected by the macroeconomit 60
in our results this quarter’ © Andrew Kelly/Reuters
L 4 f in ﬂ Save
40
Madison Darbyshire in New York APRIL 28 2022
Receive free Robinhood updates 20
We'll send you a myFT Daily Digest email rounding up the latest Robinhood news ewv
Enter your email address 0 T T T T T
Sept 2021 Nov 2021 Jan 2022 Mar 2022 May 2022

Robinhood’s revenue fell more than expected in the first quarter as the coronavirus

pandemic retail trading fervour in meme stocks and cryptocurrencies lost steam in the
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Physical audiences are returning

Turning tides: Zoom Share Price (S) vs UK Footfall Index (vs pre-pandemic level) — Feb 20
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OOH has an equivalent entertainment valueto TV

% respondents finding media channel ‘entertaining’ (Sample 4,590)

Sl

Social media Websites
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Wow Factor in Person
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Post

billieeilish
Saddle Ranch Chop House

© QY

2,717,837 likes
billieeilish UNREAL.

View all 13,868 comments
5 February 2012

Fame builds fame
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Social Amplification

Tweet

PlayStation UK &
@PlayStationUK

From the Forbidden West to the UK.

Aloy (and a Snapmaw!) dive into the BF|
IMAX Waterloo.

,) 3

ame brings

HHorizonForbiddenWest &; | (

00

\ N

}SOC ka me |
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The Book of Boba Fett (q Times Square: over 1 million extra views

The Book of Boba Fett {3
@bobafett

Have you spotted the incredible #BookofBobakett
billboard in Times Square?

Learn more about how LG and ILM brought this to life:
youtu.be/R896At9Cj2M

6:03 PM - Apr 27, 2022 - Twitter Media =%

6,396 Retweets 906 Quote Tweets 40.6K Likes
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19:31 9

T
TOP BOY op Boy & .
@topboynetflix

We know you've been asking for the Top Boy date for a
while now. Here you go - on London's biggest billboard
so it can't be missed.

TOP BOY RETURNS MARCH 18 @)

HTopBoyNetflix

o i T
- RE " 5 )
nem -q - v

12:09 PM - Jan 31, 2022 - Twitter Media Studio

Th 3,755 Retweets 1,720 Quote Tweets 12.2K Likes

Impacts / Impressions

1.5M

1.0M

0.5M

+1,000,000

Extended Online
Video Views

450,000

Physical Impacts
(ROUTE)

Audience Impacts (1-day)

1 !lconic OOH achieves extended social reach

- Beyond the
- physical, what other
media channel has

this raw power?

OCEAN



...has a Silver Lining
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The Silver Lining Product Promise

v Audience reach increase
for next 5 years — Guaranteed

v Longer time spent with our channel
in next 5 years — Guaranteed

v Audience engagement with our
channel to increase — Guaranteed

v Free multi media distribution of our
channel across platforms — Guaranteed

...Or your money back
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