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Realising the value of DOOH though Audience Measurement

• Audience measurement delivers
• Sector growth
• Trading currency
• Value against other media
• Trust and accountability
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Global Guidelines for OOH Audience measurement

• WOO Global Collaboration 
• 11 Audience measurement bodies
• 2 International Media Owners
• 2 International Media Buyers

• Building upon the 2009 ESOMAR 
guidelines
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WOO Global Collaboration 
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Global OOH Audience 
Measurement Guidelines
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Global OOH Audience Measurement Guidelines

• Approach and Principles
• Measurement Requirements
• Global Measurement Approaches
• Measurement Definitions
• Links to contributors and documentation

• Published as an e-book
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Realising the value of DOOH though Audience Measurement

1. Developing for DOOH

2. Addressing Contemporising of Data

3. Building for Cross Media Measurement
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Realising the value of DOOH though Audience Measurement

1. Developing for DOOH

• Compatible with Existing VAC (and ROTS)

• Consistent Application of Digital Viewability

• Digital Attraction Factors Enhancement

• Temporal Granularity
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Realising the value of DOOH though Audience Measurement

1. Developing for DOOH

2. Addressing Contemporising of Data

• Pandemic has raised questions of existing approach

• Automated and programmatic trading needs

• Accuracy of Attribution Modelling

• Layered approach building on existing work
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Realising the value of DOOH though Audience Measurement

1. Developing for DOOH

2. Addressing Contemporising of Data

3. Building for Cross Media Measurement

• Need for clearer and consistent language

• Need for compatible comparison

• Advertiser/Buyer demand
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EVOLVING Audience Measurement Guidelines

• Update and expand

• More territories
• MOC and Syndicated Research
• Suppliers and Providers

• Cross Media Involvement

• Engagement by OOH – Sweden’s example
• Respectful of customer needs
• Continued collaboration and leadership via 

WOO initiatives
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