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i BE BRAVE
| IKE UKRAINE

Global media campaign to establish Ukraine
as a global brand
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WORLD WIDE SUPPORT
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WORLD WIDE SUPPORT
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OVERALL RESULTS

21

countries

160+

cities

0000,
€@

N

14/28+

days

The campaign is live
to this day in some
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1BILLION+ $4.7m+
OOH impressions Ratecard value
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24.02.2022 — THE BEGINNING

ALREADY 470 DAYS SINCE THE FULL-SCALE INVASION
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https://day.alerts.in.ua/



EVERYTHING STOPPED
PRIME

Forecasts of the first week of the war

Collapse of the Share of the poor and below
advertising market the poverty line

v 4

Decrease in GDP

-80% 90%



AND WE PERSEVERED

AND OVERCAME



THE STRUGGLE PRESERVED THE CONDITIONS OF EXISTENCE | \
PRIME

AFTER 300 DAYS SINCE THE FULL-SCALE INVASION

GDP decline in 2022 Extremely insufficient
income level May 2023

Data - NBU, Ukrstat, VRK, Gradus



B \WE STARTED
WORKING IN
THE MIDDLE OF
MAY 2022




WHAT ARE THE RESULTS OF THE ADVERTISING MARKET IN 20227 |:
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TV DOWN BY 81%, DOOH AT DIGITAL LEVEL
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NEW MARKET. NEW COMMUNICATION CHANNELS
PRIME

NEWS

714%

o
MN% 30/,

Social News TV Radio Press

networks sites

Data — USAID Interviews. Usage within the last 30 days. FORBES publication






NEW MARKET. NOVEL FEATURES
PRIME

Information Increasing influence of "Short-term"
burnout big cities planning
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SHOT BY THE INVADERS




TOGETHER TO VICTORY
PRIME
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Media owners, small and major, continued to work, and did their best to keep the market going, recover and remain an integral part of the

advertising landscape and of the Ukrainian economy.



MAP OF OPPORTUNITIES
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Campaign scale: from national to hyperlocal.
Plentiful inventory:

« About 11 thousand own sites
« About 50 thousand via partners
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B Tools, actions,
Innovations
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DELIGHT &
ACCELERATION

.



DATA.
SUPPORT ECOSYSTEM

Register
and classifie

Financial and
economic

block

Audience
data
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Inventory

Advertising
monitoring



DATA DRIVEN. INPUTS.

Telco data
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Population density
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618

OOH inventory

Sales monitoring

Drugs in Retail SO, UAH, Month: 2023 04

21 Rank in Ukrainc
A8 El in Ukraine
B40% MS in Ukraine

Markat Volume i Region

Analysing  Maket Crg: Darmitsa FriSC (Uaane, Kev)
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Placement monitoring
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Audience Research




NOVADAYS.
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Average Number of
Monthly sales plan ..
percentage of cowth advertising
. w :
iInventory sold J campaigns per month

>125




WE WILL OVERCOME EVERYTHING

g HA®TOTAS3

FPYMA

ASIKYyEMO 3a TEIAO , A

\ L
— [\

" NPOAWLITH 4D 3HMY
reposaM IIi€l 3SuMHu! NPOAJEMO LU0 3aBFOHO <,

#lepoil a30BOro®poHTYy

CMinuBi HeCTn
CBITNO

Auppin Kney
Onepatop 3 BuaobyTKy rasy YkpraszempoobyBsaHHS




SOCIAL MURALS IN CITIES (KYIV, BERLIN)
PRIME




THEY WANTED TO BRING DEATH AND DESTRUCTION,
BUT KYIV CONTINUES TO LIVE AND WORK

Y TpaBHi BUK/IIOYHO Hag KNEBOM 3HULLLEHO*:

- 7 AEPOBAJTICTUMHUX PAKET "KUHDKAIT" ‘ ‘ ‘ ‘ ‘ ‘ ‘
In May, it was shot down over Kyiv - 13 BANICTUYHUX PAKET "ICKAHZIEP” | | | I | ' l l I l | I |

- 7 aeroballistic missiles Kinzhal

- 13 ballistic missiles Iskander - 65 KPUJTATUX PAKET:

- 65 cruise missiles X-101

X-555

Kh-101 el
Kh-555
Caliber

- 169 drones
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THANK YOU FOR
YOUR SUPPORT!

WE INVITE YOU TO COOPERATE
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