
GLOBAL OUT OF HOME 
EXPENDITURE REPORT

2026



2026 Report

• Short form questionnaire to update key metrics from 2025
• OOH, DOOH, pDOOH and total market size
• 2025 actual and 2026 forecast

• Data available Globally, Regionally and key countries 2019 – 2026(f)

• Modelled for all countries 2025/26(f)

• Includes questions on Associations, AUM, Consolidation

WOO - GLOBAL EXPENDITURE REPORT



Member and Association responses:

2025 – covering 2025/26(f)
• 106 Completed responses
• 85 Territories covered
• 95% of Global GDP
• 79% of Global Population

• Improved modelling techniques creates estimate for every country based on GDP 
per capita, Total GDP, Economic growth, UN Sub-region, and media availability.

WOO - GLOBAL EXPENDITURE REPORT



GLOBAL OOH SPEND AND % OF TOTAL ADEX FOR 2025 

GLOBAL SPEND $54.2Bn

5.1% OF TOTAL MEDIA SPEND



GLOBAL OOH  VOLUME AND % SHARE OF TOTAL MEDIA
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OOH SPEND BY REGION FOR  2025

North America
$10.3Bn

Europe: 
$10.2Bn

APAC: $29.7Bn

LATAM: $2.9Bn
Africa: $1.2Bn



$Bn USD

TOP 10 GLOBAL OOH MARKETS 2025 – VOLUME AND SHARE
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GLOBAL DOOH SPEND AND % OF OOH FOR 2025 

GLOBAL DOOH $25.5Bn

47.1% OF TOTAL OOH SPEND



$Bn USD

GLOBAL DOOH  VOLUME AND % SHARE OF OOH
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DOOH AND % OF Total OOH - 2025

North America
36.9%

Europe: 41.3% 

APAC: 55.7%

LATAM: 27.7%
Africa: 18.0%
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TOP 10 GLOBAL MARKETS – DIGITAL AS A % OF OOH

$m USD



TOP 10 GLOBAL DOOH MARKETS – DIGITAL AS A % OF OOH
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TOP 10 DOOH SHARE MARKETS  – DIGITAL AS A % OF OOH
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GLOBAL pDOOH SPEND AND % OF DOOH FOR 2025 

GLOBAL pDOOH $2.1Bn

8.4% OF TOTAL DOOH SPEND



$m USD

GLOBAL pDOOH VOLUME AND % SHARE OF DOOH
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pDOOH AS % OF Total DOOH - 2025

North America
26.2%

Europe: 14.8% 

APAC: 2.8%

LATAM: 5.3%
Africa: 5.3%



TOP GLOBAL MARKETS - pDOOH AS A % OF DOOH
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244 

943 

74 62 

340 

33 23 5 

57 
17 

2%

28%

10%

5%

50%

10%

5%

1%

8%
6%

-10%

0%

10%

20%

30%

40%

50%

60%

0

100

200

300

400

500

600

700

800

900

1,000

China United States Japan United Kingdom Germany France Brazil South Korea Australia Italy

25 pDOOH 25 % pDOOH



WOO – GOLBAL EXPENDITURE REPORT 2025 & 2026(f)



Interactive Graphs on WOO website HERE

https://www.worldooh.org/members/ger.php


To measure is to know,
if you can not measure it,

you can not improve it.

Lord Kelvin 1824-1907



THANK YOU
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